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SINGLE SOURCE SYSTEMS STRONG ADVOCATES OF SUPPORTING PROFIT GROWTH
FOR SMALL-TO-MIDSIZED SERVICE ORGANIZATIONS

Strategic Partners on a SMB-focused Research Effort Led by Aberdeen Group Entitled:
“Service Management for SMBs: Employing a Strategic Approach”

Indianapolis, IN — February 24, 2009 — Single Source Systems, Inc. is pleased to announce its research-driven
partnership with the Aberdeen Group on a 2009 benchmark report entitled: “Service Management For Small-To-
Midsized Businesses (SMBs): Employing a Strategic Approach”. As a privately-owned provider of service management
solutions for almost 25 years, the Single Source organization has watched with anticipation and excitement as service
operations of businesses of all sizes evolve from cost centers to profit centers. Specifically, this profit-centric mantra
has permeated downstream to small and mid-sized businesses that are looking to enhance customer satisfaction and
loyalty while driving profitability in the face of uncertain economic times. Aberdeen’s research indicates that the
number of SMBs operating as profit centers increased over the last few years—growing from 55% in 2007 to 60% in
2008. A projected 18% additional SMBs plan to manage as profit centers with financial and operational goals within the
next 18 months.

Best-in-class SMBs and those aspiring to become leaders with regards to service excellence continue to research
and embrace service business software to improve the way they run their day-to-day service operations. They look
specifically for service solutions that help them keep pace with customer requirements and demands: fast, efficient,
accurate service on repairs, scheduling, tracking, recording and reporting, mobile capabilities for field technician
communication, real-time critical number metrics, post-sales service automation and a host of other service-oriented
functionality. The ultimate objective is increasing customer satisfaction, maintaining customer retention, while also

driving down costs in the face of the economy.

Single Source has continually tracked, researched and taken notice of the service needs of all service-focused
organizations in the U.S and abroad: always with a specific eye on best-in-class SMBs. Single Source has developed
and created a unique and comprehensive service management solution—Service Management Plus (SM-Plus)™—
deliverable to the service-centric business community worldwide.
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SM-Plus is an integrated information system that manages and maintains both company-owned and customer-
owned assets. SM-Plus provides highly functional service business process support, including incident tracking,
scheduling and dispatch, wireless mobile field service, work order management and service contracts. All functions
seamlessly integrate to the inherent back-office financials, inventory, purchasing and management reporting

functionality of SM-Plus-meeting the needs of an entire service organization.

“Building a leading service organization requires a holistic approach, combining a host of strategic actions,
organizational capabilities, and enabling technologies that encompass the various aspects of service management,”
said Zack Westenhoefer, Research Associate at Aberdeen. “For small and midsize service organizations, the Best-in-
Class share a wide range of characteristics, but the theme common to them is the focus on integration. Those
technology solutions that encompass and integrate the various functions of service management serve to increase

operational visibility, drive productivity, reduce costs, and ultimately enhance customer satisfaction.”

“In the current economy, it is critical that small-to-midsized businesses continue to better profit performance in
every aspect of their business operation,” said Tony Petrucciani, CEO of Single Source. “As a service solution
provider, we continue to see more and more SMBs focusing on improving and increasing bottom line profits in their
service operations. They realize there’s a way to do it and know it can be done. They’re just in search of the right
service management system to jump start the process and get it going. This is our niche. This is where we excel. We
are excited by the number of companies like this who are moving toward the service-centric view and how it will make

a positive impact on their total business organization as well as create positive impact on their customers”.

To receive a complimentary copy of the Aberdeen Group Report: “Service Management for SMBs:
Employing a Strategic Approach”, courtesy of Single Source Systems, please visit:
http://www.aberdeen.com/link/sponsor.asp?spid=30410158&cid=5350.

About AberdeenGroup, a Harte-Hanks Company

Aberdeen is a leading provider of fact-based research and market intelligence that delivers demonstrable results.
Having benchmarked more than 30,000 companies in the past two years, Aberdeen is uniquely positioned to educate
users to action: driving market awareness, creating demand, enabling sales, and delivering meaningful return-on-
investment analysis. As the trusted advisor to the global technology markets, corporations turn to Aberdeen™ for
insights that drive decisions. As a Harte-Hanks Company, Aberdeen plays a key role of putting content in context for
the global direct and targeted marketing company. Aberdeen's analytical and independent view of the "customer
optimization" process of Harte-Hanks (Information — Opportunity — Insight — Engagement — Interaction) extends the
client value and accentuates the strategic role Harte-Hanks brings to the market. For additional information, visit
Aberdeen http://www.aberdeen.com or call (617) 723-7890, or to learn more about Harte-Hanks, call (800) 456-9748

or go to http://www.harte-hanks.com.
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About Single Source Systems, Inc.

For companies that manufacture, sell, install or service technical or industrial products, Single Source is the solution
partner of choice. In addition to developing and supporting service management software for over 500 customers
worldwide, Single Source focuses on the total success of their customers - making their businesses easier to manage
internally and externally by making it easier for their customers, dealers and suppliers to do business with them. Since
1985, the Company has developed, marketed and supported a powerful line of business software applications
including integrated service management systems, ERP extensions, web portals, mobile workforce applications,
interface connectivity products and custom developed solutions. Single Source, a Microsoft Gold Certified Independent
Software Vendor (ISV), is a two-time winner of the prestigious Inc. 500 fastest growing, privately-held companies in

America. For more information about Single Source, visit www.singlesrc.com.
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